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1. Labelling of products  

The declaration of the certifi cation body that appears on packages and labels 
may take a variety of forms. This design manual describes two labelling options.
Either the certifi cation mark or a plain text form of labelling may be used 
(see 1.2).

A Labelling only with a valid contract 

Only companies holding a valid contract with the fi rms bio.inspecta AG and/
or q.inspecta GmbH and/or their partners may use the certifi cation/inspection 
labelling (mark or plain text).

B Labelling only with valid certifi cation 

The labelled products must also be covered by valid certifi cation. Certifi cation 
of non-organic products is carried out by the fi rm q.inspecta – the policy also 
applies in this equivalent context.

C Sign-off 

In every case, a "ready for press" sign-off must be obtained prior to publication 
from the following offi ce:

bio.inspecta 
Ackerstrasse 
Postfach 
CH-5070 Frick 
Phone ++41 (0) 62 865 63 00 
Fax  ++41 (0) 62 865 63 01 
service@bio-inspecta.ch 
www.bio-inspecta.ch 

 

1.1 Policy 
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1.2 Which labelling should be used?

Either the certifi cation mark or plain text may be used for labelling. 

A Certifi cation mark 

We recommend use of the certifi cation mark for labelling on products.
For further information, see 1.3 

B Plain text 

If it is not possible to use the certifi cation mark, the number of the certifi ca-
tion body must be shown. To provide customers with the best possible infor-
mation we recommend a logo in line with the example on the right.
For further information, see 1.4 

Organic certifi cation: 
CH-BIO-006
bio.inspecta AG
CH-5070 Frick

Example

Example 
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A Certifi cation mark 

Certifi ed products may be labelled with the certifi cation mark.

B Import of products certifi ed by non-Swiss certifi cation bodies 

The certifi cation body which certifi ed the fi nal processing stage abroad must 
be declared on the product. On products that are relabelled or repackaged in 
Switzerland, bio.inspecta must be displayed as the certifi cation body.

C Notes 

Information on the graphic implementation of the marks can be found in 
chapter 2.

Print data for the marks (along with the different certifi cation systems) are 
available on our website at www.bio-inspecta.ch.

For organic products not regulated by the Swiss Organic Farming Ordinance, 
the accreditation code may not be used.

The only certifi cation marks to be used are those available on the bio.inspecta 
website. Certain labels do not allow use of the mark, in which case the plain 
text labelling defi ned under 1.4 must be used.

For use within Switzerland, the certifi cation mark should not normally be 
placed in the same visual frame as the material product designation.

D Use in marketing

The certifi cation marks can also be used in marketing following consultation 
with bio.inspecta. The direct connection with the certifi ed products or certifi -
cation systems should be ensured at all times.  

1.3 Certifi cation marks 

Example 

Example (import mark) 
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1.4 Plain text labelling 

The certifi cation labelling on products can be done with the following ele-
ments to the text (XY = the name of the certifi cation system, e.g. SUISSE 
GARANTIE).
In the case of organic products regulated by the Swiss Organic Farming 
Ordinance, marking with the code of the certifi cation body quoted under A is 
compulsory:

A Code (obligatory labelling for organic products)

Organic certifi cation: CH-BIO-006 

XY certifi cation: SCESp 107 

B Combinations

In addition to the code of the certifi cation body the name and address of the 
company may be used. 
In the case of organic products regulated by the Swiss Organic Farming 
Ordinance, marking with the code of the certifi cation body quoted under A is 
compulsory. The certifi cation element (A) may be supplemented with elements 
(D) and (E) if desired.

C Note on code / non-regulated organic products 

For organic products not regulated by the Swiss Organic Farming Ordinance, 
the accreditation code may not be used.

D Company name 

bio.inspecta AG

XY-Zertifi zierung: q.inspecta GmbH

E Adresse

bio.inspecta AG, CH- 5070 Frick

XY certifi cation: q.inspecta GmbH, CH- 5070 Frick

(Continued overleaf)

Example
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1.4 Plain text labelling (continued) 

F Import of products certifi ed by non-Swiss certifi cation bodies 

The certifi cation body which certifi ed the fi nal processing stage abroad is to 
be declared on the product. On products that are relabelled or repackaged in 
Switzerland, bio.inspecta must be displayed as the certifi cation body.
If desired, ready-packed products from abroad which you are importing into 
Switzerland may also be labelled as follows:

Import certifi cation: CH-BIO-006, bio.inspecta AG, CH-5070 Frick

G Note on loose goods 

Declaration of the certifi cation body is mandatory on all pre-packaged items. 
The rule for loose goods is that consumers must be provided with equivalent 
information. All sales outlets (farm shops, bakeries, organic food stores etc.) 
must have a copy of the valid bio.inspecta certifi cate to display in order to 
declare the certifi cation body. 

H Products not regulated under the Swiss Organic Farming Ordinance 

Zertifi zierung: bio.inspecta AG

Certifi cation: bio.inspecta AG

Certifi cazione: bio.inspecta AG

The code of the certifi cation body CH-BIO-006 may not be used.

I Products for export 

Instead of the wording "Bio-Zertifi zierung" (organic certifi cation) the alterna-
tive wording "Öko-Kontrollstelle" (organic inspection body) may be used.

Öko-Kontrollstelle: CH-BIO-006, bio.inspecta AG, CH-5070 Frick
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2. Using the certifi cation mark: organic retailers 
2.1 Principle

The certifi cation mark “certifi ed organic food” should be used actively by 
organic retailers in external communications.

A The verbal medium

In press releases, editorial contributions, general articles, etc. certifi cation is 
referred to using the phrase “the Organic Food Label”.

Examples:
“... Specimen Organics Co. has just received Organic Food Label certifi cation. 
The label guarantees ...”
“... the Organic Food Label guarantees you ...”
“... we have just been awarded Organic Food Label certifi cation. That guaran-
tees you ...”

B The visual medium

The certifi cation mark should be used as often as possible in visual commu-
nications from the certifi ed retailer, to draw customers’ attention to the re-
tailer’s efforts to achieve the highest possible quality and to communicate this. 

The logo can be used in the following ways:
- as stickers (on buildings or vehicles) – see 2.2
- on printed matter – see 2.3
- in online media – see 2.4

 Principle

The certifi cation mark must be displayed in such a way that the reference to 
the company, rather than to individual products, is evident.

 Recommendation

The uses described in 2.2 to 2.4 should be regarded as optional recommenda-
tions and suggestions. The minimum labelling recommended is a sticker placed 
at the entrance to the sales area (see 2.2 A, page 9).

The “certifi ed organic food” certifi -
cation mark
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2.2 Using as stickers (on buildings)

A Buildings

It is recommended that a sticker be placed on the building, at the entrance to 
the sales area. 

 Guidance for placement

If possible affi x the sticker to the inside of the entrance doors.

If possible position the sticker in the fi eld of vision, i.e. at a height of between 
approx. 1.10 and 2.00 metres above the ground.

The sticker should if possible be positioned centrally or on the door handle 
side.

The sticker must be at least 6 cm away from other stickers, window edges, etc. 
in all directions.

Ideal sticker size
Diameter  12 cm

Ideal height 
1.5m above the ground

Positioning in the fi eld of vision
1.10 bis 2.0 metres above the 
ground

12cm min. 6cm

min. 5cm

min. 5cm

min. 6cm

Field of vision

1.10m

2.00m
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2.2 Using as stickers (on buildings, examples)

 Examples

Sticker on inside of entrance door, 
near the company logo

If it is not possible to put the 
sticker on the door, affi x it to a 
separate plate beside it

Principle
The certifi cation mark must be 
displayed in such a way that the ref-
erence to the company, rather than 
to individual products, is evident.
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2.2 Using as stickers (on vehicles)

B Vehicles

If possible, the sticker should be affi xed near the company logo on the vehicle. 
Recommended position: to the right of or underneath the logo.

Examples: positioning below the 
company logo

Example: positioning to the right of 
the company logo
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2.3 Using on printed matter

The certifi cation mark can also be used on all company printed matter, news-
letters, marketing material, etc.

Examples of use

The same principle applies: the 
certifi cation mark must be displayed 
in such a way that the reference 
to the company, rather than to 
individual products, is evident.

Positioning on printed matter
If possible to the right of or under-
neath company logo.
On notepaper, the foot of the page 
is another possibility.

Minimum size
Minimum diameter 8mm

Distance
The certifi cation mark must be 
placed at a minimum distance of at 
least half its diameter from the edge 
of the paper, other graphics, etc.
Example: size of certifi cation mark 
= 10mm, distance from logo = at 
least 5 mm.

For further suggestions for use,
see 3.2 (page 15)

Bioladen Muster · Musterstrasse 88 · 8888 Musterhausen · Tel. 888 888 88 88 · www.bioladenmuster.ch Bioladen Muster · Musterstrasse 88 · 8888 Musterhausen · Tel. 888 888 88 88 · www.bioladenmuster.ch

Bioladen Muster · Musterstrasse 88 · 8888 Musterhausen · Tel. 888 888 88 88 · www.bioladenmuster.ch

Bioladen Muster · Musterstrasse 88

Organics newsletter
Magnis atur

 apienisquam id exerspedic tem nos magnita et est 
iunt reri doloruptae cus, conest de quae expliquiat 

utemquo et verem fugia cusandes rernam

Magnis atur
corem seditatisque exere sus nonsediandem num 

venis experum ipsumen diatibus culpa dis aut alique 
doloraes dolorpos es.

Magnis atur
 mo exernatibus exceatiorpos asperit quo in nusti 

velia comnimin re volecte la debitae cusant omniat 
repel iur aut faccullores ex

Notepaper, positioned at top, next to logo

Envelope, positioned at top, next to logo 
(printed or affi xed)

Notepaper, positioned at foot

Newsletter, positioned next to logo
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2.4 Using in online media

The certifi cation mark can be used in all online media, such as websites, e-mail 
newsletters, advertising banners, etc.

Examples of use 

The same principle applies: the 
certifi cation mark must be displayed 
in such a way that the reference 
to the company, rather than to 
individual products, is evident. 

Positioning in online media
If possible to the right of or un-
derneath company logo or next to 
address

Minimum size
Minimum diameter 60 pixels

Distance
The certifi cation mark must be 
placed at a minimum distance of at 
least half its diameter from the edge 
of the page, other graphics, etc.
Example: size of certifi cation mark 
= 80 pixels, distance from logo 
/ edge of page, etc. = at least 40 
pixels.

For further suggestions for use,
see 3.2 (page 15)

ssumque laut experis soluptatas ratio et

V i 3 0

Bioladen Muster · Musterstrasse 
88 · 8888 Musterhausen · Tel. 
888 888 88 88 · www.bioladen-
muster.chSerovita ssumque laut 
experis soluptatas ratio et essi 
consed ut dolo quid eumque 
possiti te nos dellab illore prore 
si blatempor raeperia alis et 
eatur repera que consequo 
dolorestis sit voluptur, ium, 
cupta necerch ilique sendant 
estione aut is dernam, se ant ad 
quiae nam quame poreperum 

expel moluptate ma nitae con 
num que il expliquodi soluptiost 
volorepres quaes etur? Orepel-
liqui diature num, quibustrum 
qui ut eumquia santi omnis 
dolum ad untur, ulpa vendundi 
intiatem endus arcil estrum quia 
inis et venet que res et omnis 
dolumquia con et estium exces 
ut anis nones modia duciis ut 
inum earisti oribus utes aute 
rem aut untotas prae. Et pa qui 
del mint, sum debitis aut fugit 

Bioladen Muster · Musterstrasse 88 · 8888 
Musterhausen · Tel. 888 888 88 88 · www.
bioladenmuster.chSerovita ssumque laut 
experis soluptatas ratio et essi consed ut 
dolo quid eumque possiti te nos dellab 
illore prore si blatempor raeperia alis et 
eatur repera que consequo dolorestis sit 
voluptur, ium, cupta necerch ilique sendant 
estione aut is dernam, se ant ad quiae nam 
quame poreperum expel moluptate ma 
nitae con num que il expliquodi soluptiost 

volorepres quaes etur? Orepelliqui diature 
num, quibustrum qui ut eumquia santi 
omnis dolum ad untur, ulpa vendundi 
intiatem endus arcil estrum quia inis et 
venet que res et omnis dolumquia con et 
estium exces ut anis nones modia duciis 
ut inum earisti oribus utes aute rem aut 
untotas prae. Et pa qui del mint, sum debitis 
aut fugit laborporro maioribus explit ex est 
faciene nis auta corem di voluptis evenime 
nisquis et pa verrovit estiatist laborem 

Newsletter 2/09

Bioladen Muster · Musterstrasse 88 · 8888 Musterhausen · Tel. 888 888 88 88 · www.bioladenmuster.ch

Website, positioning at top near logo 

E-mail newsletter, positioning at bottom next to address
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3. Certifi cation marks 

3.1 Standard versions  

Certifi cation mark in colour 

Certifi cation mark in one colour 
Black 

One-colour versions of the marks in 
black, for use in one-colour printed mate-
rials or extremely small implementations, 
e.g. as a stamp 

Since the marks have a white background, 
the standard (positive) versions can also 
be used on dark backgrounds. 
No use of negative versions is 
necessary.

Whenever possible, colour versions of 
the marks are used.

Note on negative versions 

Print data for the marks are available on our website at www.bio-inspecta.ch.
Please note the following guidelines on the choice of marks:
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3.2 Implementation 

Use of the colour versions on a white 
background is recommended as standard 
policy.

Note on minimum size 
A minimum size of approx. 8 mm 
is recommended.

Use of the colour version is likewise 
recommended in colour media.

Example of multicolour layout 
(CMYK printing in colour; white paper)  

For one-colour printing, the one-colour 
version can be used in black or the 
required ink colour.

Example of one-colour printing (red) on 
tinted paper

TITEL
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Vivamus 
aliquet pulvinar leo. Sed libero sapien, pulvinar sit amet, egestas non, 
ultrices quis, lacus. In nec orci. Morbi felis nisl, scelerisque at, ornare 
ac, laoreet mollis, nisl. Duis sed est. Praesent eu turpis. 

Colour versions on a white background 

Implementation in colour media 

One-colour printing in black or colour 
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3.3 Elements: Certifi cation system, accreditation code

It is mandatory for the marks to display 
the relevant inspection or certifi cation 
system in the strip around the lower 
segment. 

If available, the accreditation code is dis-
played in the lower semicircular segment.

Note 
For organic products not regulated by 
the Swiss Organic Farming Ordinance, 
the accreditation code may not be used.

Versions, printing data 

A current list of all existing versions 
along with systems/codes is published at 
www.bio-inspecta.ch.

The print data for the corresponding cer-
tifi cation marks can similarly be obtained 
from the website.

Certifi cation mark with
accreditation code CH-BIO-006
certifi cation system BIO ORGANIC 

Example:
Certifi cation mark
without accreditation code 
certifi cation system CARTV 

Example:
Import mark 
without accreditation code 

Example:
Certifi cation mark 
without accreditation code 
certifi cation system ORGANIC YARN 

Accreditation code 

Certifi cation system 
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4. Colour defi nitions 

Blue (q.inspecta)

CMYK 100 C 20 M 0 Y 0 K

Pantone Process Blue (C + U)

RGB 0 R 115 G 208 B

Web #0073D0

Black   (lines/text elements in marks) 

CMYK 0 C 0 M 0 Y 100 K

Pantone Black

RGB 0 R 0 G 0 B

Web #000000

Green (bio.inspecta)

CMYK 65 C 0 M 100 Y 0 K

Pantone 368 (C + U)

RGB 83 R 181 G 58 B

Web #53B53A

The following colours are used for the marks and word marks:

Grey  (text elements in word marks) 

CMYK 0 C 0 M 0 Y 55 K

Pantone 423 (C + U)

RGB 135 R 140 G 145 B

Web #878C91
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5. Imprint 

Manual produced by Grafi katelier M. Schmid design bureau under commission from bio.inspecta:

bio.inspecta 
Ueli Steiner 
Ackerstrasse 
CH-5070 Frick 
www.bio-inspecta.ch 

Grafi katelier M. Schmid 
Enzbergstrasse 16 
CH-5073 Gipf-Oberfrick 
Phone ++41 (0) 62 871 85 35 
Fax  ++41 (0) 62 871 85 36
www.grafi kschmid.ch 
info@grafi kschmid.ch 

23.04.2010


